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1X}/2008. 11. 45 4.46 4.2 478 45
2%t/2009. 3 5 4.2 4.2 5 4.8
3X1/2009. 7 4.87 4.2 4.27 493 473
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6X1/2010. 2 4.64 4.00 418 482 473
7%1/2010. 5 483 4.25 433 475 4.67
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Fujitsu
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